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About me

Social media consultant

Marketing non convenzionale nel turismo

Ricercatore e Formatore

Blogger

Membro del Comitato Innovazione Turismo del Ministero del Turismo

Sono un soghatore
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La dimensione del viaggio OGGI
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Non e cambiato il marketing
ma la societa
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Economia dell’attenzione
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Approccio tradizionale

Awareness Funnel

EROADCAST
MEDIA

(Most creative targets the mass majority)
Early Adopters >

Innovators >

TIME AND SALES

http://www.slideshare.net/griffinfarley
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Approccio non convenzionale

BROADCAST
MEDIA |' Awareness Funnel 1

\\Eaﬂv Majority >
.

< Late Majority_

[ Propagation Model ]

Early Adopters >

Innovators > "
(This creative targets the influencers)

PROPAGATION TIME AND SALES
STIMULUS
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Un blog : un motivo e tanta passione

Hang on, I'm finishing this post on how
bloggers don't understand women.

CBLAUGH.OOM « FITI € FIRILLD  SAVE L0% AT GODADDY BY USING THE COUFON CODE “SLAVON"

@AlessioCarciofi
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Il blog € morto?

US Companies Using Blogs for Marketing Purposes,
2007-2012

% of total

43%

2007 2008 2009 2010 20M 2012

Wate: includes only proprietary public-facing Wogs used for marketing
ourpasas, excludes Blogs on social netwarks and microbiogs
Source: eMarketer, Aug 2070

TIE42E wrweMarketer com
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Cosa e un blog ?

E una parte [significativa]
delle conversazioni online

La voce umana del brand

ldentita digitale

@zacharysenn instagram

@AlessioCarciofi
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Contenuti vs Contenitori
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Il blogger come un artigiano?
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L’importanza dell’ascolto: I’ethografia digitale
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| 6 principi del blogging

..-.. oo Pubblicabile
S *Rintracciabile
*Sociale
*Virale
Distribuiblile
Collegablile

Ph @mariusmele
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Prima di niziare
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Prima di iniziare

s/ndividua una nicchia/argomento
sIndividua influencer e blog di settore
*Traccia le conversazioni [ feed rss]
Partecipa alla community

«Sii generoso e condividi [ no marchetting]

Strategia —piano editoriale- policy di crisis

@AlessioCarciofi
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Piattaforme

WORDPRESS posterous

@AlessioCarciofi
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Strategia

contenuto

Produrre valore

aggiunto

g o e @AlessioCarciofi
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Contenuti

Connettere valori e personalita

. : del brand
Valuable

Foto, audio, video

@AlessioCarciofi
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Strumenti utili
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Ingredienti per un successo?

trasparenza

racconto Interazione

@AlessioCarciofi
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Scrivere #scrivere sul web

lunghezza

o ™\
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contenuti
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StoryWood?

@AlessioCarciofi
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“The universe is
made of stories not
atoms”

Muriel Rukeyer

“The brand is
made of stories
not product or

services”

@story_beats
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Ph credits: @mariusmele

AlessioCarciofi
Social Media Consultant
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